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PHILIPPINES

29.9%

INDONESIA

23.0%

VIETNAM

MALAYSIA

18.3%

THAILAND

18.0%
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‘ﬁm : 1. Retail can not only survive, it can thrive, Alia Gogi, Asia Focus, Bangkok Post
2. Southeast Asia sees the fastest digital sales growth in the world, Ethan Cramer-Flood, eMarketer
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